
CITY OF MADISON
Priority # ___1___

2014 Supplemental Budget Request

Agency:  
21 - Planning & Community & Economic Development, Office of the Director


Title of Request:  
New Position - Marketing Specialist


Description of Supplemental Budget Request:

	See attached


	Service # Affected
	51000 & 52000

	

	Accounts Affected (Attach a more detailed account/ service breakdown if appropriate.)

	
	
	
	

	Expenses
	
	Total Amount

	51100 - Permanent Salaries
	
	$
	78,730

	51120 - Premium Pay
	
	$
	     

	51200 - Hourly Wages
	
	$
	     

	51300 - Overtime Wages
	
	$
	     

	52000 - Benefits
	
	$
	28,500

	
	
	
	

	54000’s - Purchased Services
	
	

	54201
	
	$
	132
	
	

	54630
	
	$
	5,000
	
	

	54640
	
	$
	10,000
	
	$
	15,132


	
	
	
	

	55000’s - Supplies
	
	

	55120
	
	$
	100
	
	

	55145
	
	$
	1,000
	
	

	55150
	
	$
	1,500
	
	$
	2,600

	
	
	
	

	56000’s - Inter-departmental Charges
	
	

	     
	
	$
	     
	
	

	     
	
	$
	     
	
	

	     
	
	$
	     
	
	$
	     

	
	
	
	

	58000 - Capital Assets
	
	$
	     

	58505
	
	
	      1,000

	Total Expense
	
	
	$
	     

	
	
	
	

	I/D Billings/Revenue
	

	     
	
	$
	     
	
	

	     
	
	$
	     
	
	$
	     

	Net Impact
	
	
	$
	125,962

	
	
	
	





	
THIS IS A REQUEST TO:

	
	

	

 FORMCHECKBOX 

	Continue an existing service or program

	 FORMCHECKBOX 

	Expand or increase an existing service or program

	 FORMCHECKBOX 

	Add a new service or program

	
	

	Notes:

	     

	Does this request impact any results tracked by performance measures, including Madison Measures?

 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No

If Yes, which measure(s) is it? Please quantify the potential impacts to the extent possible.

	     

	

	INSTRUCTIONS

This form is to be used for 2014 Operating Budget requests that exceed your agency's target. A form should be completed for each individual decision item. Please submit these supplemental request forms along with your base budget submission.


This is advanced level professional work responsible for planning, coordinating and implementing a new City Marketing Plan/Strategy to promote the City of Madison locally, regionally, statewide, nationally and internationally.  This effort will include creating a brand or brands for the City that are consistent with the vision of the City.  The job will require the identification of which market segments to target and how to best present the City to the selected target markets. 
Promotion of the City will include working closely with advertising and other marketing personnel and public information officers from departments in the City. Overall, the marketing specialist will be responsible for estimating the demand for what the City has to offer and discovering new market segments that would be interested in the City. The job will also include keeping an eye on trends that indicate a need for changing strategies or pursuing different markets.  Attendance and participation in seminars and conferences held by professional societies is mandatory.

This position will report directly to the Mayor and the Director of Planning & Community & Economic Development. This is a critical hire to make and keep our City competitive with other cities in the region, State, Midwest, nationally and internationally.
Comp Group 18/Range 12
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